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Ha kakne Bonpockl oTBe4yaeT Research Monitor ?

YTto MHe HeoOX0AUMO 3HATh /1151 BeJleHUs Ou3Heca
B 9TOU CTpaHe?

KakoBa nH(pacTpyKTypa 3TOU CTPAHBI?
Kaxkoii ypoBeHb 0Opa3oBaHus paboueil CUIbI?

biaronpuATHBI JIU CTaBKU HAJIOTOB HA
MIpeANPUHUMATETbCKYIO JIEATETLHOCTD?

KakoBa uncjieHHOCTb MO€H 11eJIEBOU ayJIUTOPUU ?

CkosibKo 3apabaThIiBaioT jirogu? Ha 4To OHU TpaTsT
CBOU 3apaboTOK?

KTo nmosiyuaeT MakCUMaJabHBIN YHUCTBIN JTOXO/T
IOCJIe YILJIaThl HAJIOTOB?

EcTb 11 Kakne-1100 KyJIbTypPHBIE IPEAIIOUYTEHHS, O
KOTOPBIX MHE HEOOXOAUMO 3HATh?

KakoBa BesimuriHa phIHKA MOEro NPOAyKTa WA
yCJIyTU?
Kakue koMITaHUU ABIAKTCA JUAUPYOIIUMU?

Chart 1 Ease of Doing Business Ranking 2012-2013

Ranking out of 183 countries for 2012 and 185 countries for 2013
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Source: Doing Business, World Bank

Notes: Regulations in Doing Business 2013 are measured from June 2011 until June 2012.
The data for all sets of indicators in Doing Business 2013 are from June 2011 until June 2012
(except for paying taxes data which refers to January—December 2011). Doing Business
presents quantitative indicators on business regulations and the protection of property rights
that can be compared across economies. A high ranking means the regulatory environment is
conducive to the operation of business.

Australia has an advanced, competitive economy with more than two
decades of continuous growth. The country ranked 20th out of 144
countries in the Global Competitiveness Index 2012 published by the
World Economic Forum, behind Japan (10th) but ahead of its
neighbour New Zealand (23rd). Australia performed particularly well in
the sub-categories of “Financial market development” (8th out of 144
economies) and “Higher education and training” (11th), while its
lowest raking was in the sub-category of “Labour market efficiency”
(42nd).

Supported by effective anti-corruption measures, Australia has
maintained its tradition of a clean government. For example, corrupt
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UTo BbI NonyyaeTe?

5,000 oTyeTOB No
NPOMBbILUNEHHOCTAM

[ToTpebuTenbCcKUE PHIHKU

= AJIKOTOJIbHBIE HAIIUTKU

= OOyBb u Onexaa

= Kpacora u TU4HBIN yXO/1

* DJIEKTPOHUKA

» [ToTpebuTenbckre GUHAHCHI
= VYciyru nuTasHuA

* 370poBbe oTpebuTeneit

* Onruka

* CBexue NPOAYKTHI

* 370pOoBbe U 6yIaronoyJne
= JloMm u caf,

= JloMalHuu yxo/1

* ['opsAYne HaIUTKU

= IHrpeinieHThl

» ToBaphl 1 MeOEb IJ1s JoMa

* YakoBaHHAasA IPOLYKIUA

* ToBaphl IMYHOTO ITOJIB30BAHUA
= ToBapsl /14 yXo/a 3a > KUBOTHBIMH
* Po3HMYHAaA TOProBJIA

» [IpoxstaauTesibHble HATUTKU

» CasipeTKU U CpeJICTBA TUTHEHBI
= M3pennsa us tabaka

= VIrpymiku u urpel

» HyTeineeTBisa H-TypPH3M

OT4eTsI 1O UHAYCTPUAM

Huiiu ceKTOpOB U OCHOBHBIE PBIHKU
18 crtpan

OcHOBHBIE MaTepUaIbI
dHepreTuka, 000py0BaHNE U
nepepaboTka

[Tonmydabpukatsr

[TpoayKThI MUTAHUS, HATUTKYA U
TabauHbIe U3JIEeJIHA

ToBapsl IMYHOTO UCIIOJTH30BAHUS
MarmmmHHOe 000py/IoBaHME
Tosaps! rpynimsl Hi-tech
TpancnopTHOE 060pyZI0BaHE
TpaHncriopT u cpencrsa
nepeMeIneHus

duHAHCHI U CTPAXOBaHUE
CTpOUTETBCTBO U HEJIBUKUMOCTD
busnec yciayru

[Ty6iukanuu u nevyaThb
TocymapctBo, 31paBoOXpaHEHUE
u O6pa3oBaHue
VHiuButyanpHbIE U
peKpearuoHHble YCIIyTU

Orenu 1 pecTopaHbl

OnToBble U PO3HUYHBIE IPOIAKU

450 oT4yeTOB NO CTpPaHaM

* [IpuOBLILHOCTH

= JIoXOJIbl ¥ PACXO/bl HaCEeJIeHUS

* busHnec cpena

* Pucku u yA3BUMOCTH CTPAHbI

= CMMU, TeXHOJIOTUU U
KOMMYHHUKAIUS

EXXegHeBHbIe cTaTbU U
MHEeHUA aHaNMUTUKOB

Ananus paxkTopoB, BIUAIONNX HA UHAYCTPUH,

CTpaHbl U OU3HEC Cpey
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[(nobanbHas kKapTUHAa pbIHKA, paclUMpPAOLLLAsa Kpyro3op CTyaeHTOB

3ananuasa Espomnia: Ascrpus, beserus, lanusa, ®uanaaaus,
Opannus, ['epmanus, I'penus, Upnangusa, Uranusa, Hugepiangsr,
Hopgerus, [Topryranus, Mcnanus, [lIBenus, [lIBeitnapus, Typiu:

BennkobpuTaHus

Bocrounasa Espomna: benapycs, bocuusa u I'epuierosuna, bosrag
Xopsartus, Yexus, dctoHus, Apmenus, Beurpus, JlatBus, JIuTsa,
Makenonus, ITosbina, Pymeraus, Poccust, Cepbusa, CiioBakus,

CnoBenus, YkpanHa
CeBepnasa Amepuxa: Kanaza, CIITA

JlatTuHckasa Amepuka: ApreHTuHa, bosnmBus, bpasunus, Yniy,

Kosmymb6us, Kocre Puka, JlomuHaukaHnckasa Pecybiinka, OKBaiop,

I'Batemasia, Mekcuka, Ilepy, YpyrBaii, BeHecyasa

A3HuaTCKO-TUXO0OKEaHCKUU peruoH: Asepbaimkan, Kurai,
I'oukonr, Uunusa, Uunonesusd, Anonusa, Kazaxcran, Mamansus,
[Takucran, ®uaunnuasl, Cunramyp, IOxxnas Kopes, TaliBanb,

Tawnang, Y3b6ekucraH, BbetHam
Ascrpanusna: Ascrpanusa, Hosaa 3enanus

Adpuka u 6amzxkHUNA BocTok: Aypkup, KamepyH, Eruner, MpaH,
Nzpawunw, Kenusa, Mapokko, Hurepus, Caynosckasa Apasus, IOxxuasa
Adpuka, Tynuc, O6be1HeHHBIE ApaOCKe IMHUPATHI
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[TpocTon nHTEpdenc

= Jlake HOBUYOK MOKET HAUTU HYKHYIO
nHdopMmaruio 6e3 IoArOTOBKU U

TPEHUHTOB

= CucremMa OJUHAKOBO JIOCTyITHA HA
IIEPEHOCHBIX U IJIAHIIETHBIX

KOMITbIOTEPAX U Ha TesaeoHe

= Bo03MOXHOCTB IlepeBojia Ha

WHOCTPAHHbBIE A3BIKU
* He Hy»XHa perucrpanus

= JlocTyI /iy11 HeOTPAHUYEHHOTO umnciia

IOJIb30BaTeJIer

« Return fo Results List

A Tale of Two Emirates: Car Sales
Booming in Abu Dhabi and Dubai

Opinion | 22 May 2013

Car sales climbed to their highest level ever in both Abu Dhabi and
Dubai in 2012 as a result of the economic recovery and rising
consumer confidence but also because of an influx of new residents,
led by tax exiles and refugees from the Arab Spring. Furthermore, the
government and private sector companies are now raising wages and
one of the first things people seem to do after getting a pay rise is to
buy a new car. In addition to this, there is even a car upgrade culture
that is more commonly associated with mobile phones. Finally, the
Wall Street Journal observes that the Dubai property market
apparently “is back”. It comes as little surprise therefore that demand
for new cars has continued to surge ahead in the first few months of
2013 and the growth shows no signs of abating in the near future.

Light Vehicle Sales in Abu Dhabi and Dubai, 2006-2012
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[Touemy 6MbNMoTeKa OormKHa CTaTb NOANUCYMKOM CUCTEMbI?

He3aMenunMmana 0aza JaHHBIX

" 5,000 3KCIEPTHBIX OTYETOB M0 UHAYCTPHUIM U CTpaHaM
= EixengHeBHBIE OOHOBJIEHUS OTUETOB

= Tlosie3Ha JJIs1 IIMPOKOTO CIIEKTPA MOJIb30BaTe el

= [IpennpuHuMaTes Iy U OM3HECMEHBI Y3HAIOT O0JIbIIIE O OU3HEC OKPYKEHUH U UTO
He0OXO0/TUMO JIeaTh JIJisl pa3BUTHA OM3Heca

=  CTyAeHTbI IO IIUPOKOMY KPYTy 3HAaHUM: OM3HEC U HDKOHOMUKA, (PUHAHCHI,
r'YMaHUTapUU, COITMAIbHBIE UCCIIENOBAHMSA, MEHE/IXKMEHT, TYPU3M.

= OpuHakoBas IIyOMHA HccieoBaHUM 110 80 cTpaHam
=  Jlerkum g3bIK HAIIUCAHUA TEKCTOB

ddbdbexTuBHaa miaardopmMa npenogHeceHusa nHopmanun
= Jlerkui IOMCK JlasKe JJI1 HOBUYKOB

= HeorpaHU4eHHOE YHCJIO MMOJIb30BaTe e

= Pabora c 1100010 rajpkera

= TlepeBoj Ha HECKOJIBKO S3BIKOB

= Perucrparnus He TpeOyeTcs
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